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"It is not what you eat that counts; it is what you digest;
It is not what you read; it is what you absorb;
It is not what you say; it is what people hear and understand;
It is not how rich you are; it is how you use your wealth..."
"It is not how many technologies assets society possesses that counts;
It is how they are applied to benefit society."
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Collaborative Planning, Forecasting Collaborative Customer Relationship
and Replenishment (CPFR) Management (CCRM)
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